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The Graphic Bureau was created to support LightScene Studio 
in creating effective graphic content so that lighting design 
projects are enhanced and conveyed in the best possible way.  
Graphics are an essential tool to help people understand 
our style and aesthetic identity. This is why ours 
is not just a lighting design studio. rather, it is a 
laboratory of ideas where different skil ls converge and 
where the need to communicate our identity carries 
as much weight as a well-crafted lighting project. 

Thanks to this magazine, you will have the opportunity to 
experience first-hand the creative path followed by the 
studio, which is, first and foremost, a way of narrating our 
projects but also an opportunity to give you a glimpse of 
our point of view on the contemporary world of design. 
Inside, therefore, you will find a second reading of our work 
and projects completed over the years but also a selection 
of the things we think are coolest and most interesting 
that surround our studio and that we drink from every day. 

Graphic Bureau magazine is not covered by copyright. 
All submissions within this magazine are open to sharing and reproducible 
countless times.  
For inquiries, grievances, compliments, comments please contact: info@
lightscenestudio.com

LSS lightscenestudio
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001 NEW 
OFFICE

Big news at LightScene Studio. We’ve moved to 20 Andrea Doria Street. The space is more central, 
the team is getting bigger. The more the merrier. 

003 2001:a 
space odyssey
2001: A Space Odyssey is a 1968 epic science fiction film produced and directed by Stanley Kubrick.

002 dolce&
gabbana

LightScene Studio designed the facade lighting for the new Dolce&Gabbana boutique in Wuhan, 
China. Discover the project.

004 milan 
design week 

005 
THEATRe

006 
gibigiana

Here we are again at the ever-present appointment with Fuorisalone. We made a guide where we 
have selected the best installations. and then commented on them. 

Theater is light, light is theater. We tell you what is our studio’s relationship with the art of set 
design and try to bring you inside our world of light scenes. 

The best installations of the Fuorisalone, commented, compared, deconstructed and put in 
graphics.
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LightScene Studio has 
moved to 20 Andrea Doria 
Street. The new studio, in 
the heart of Milan, is a bright 
space, gently set between 
two extremely Milanese 
courtyards and ventilated by 
high ceil ings. In addition to 
a new spacious work room, 
that can accommodate up to 
ten workstations, the studio 
has also a new meeting 
room  to welcome clients 
and suppliers. Above all, 
LSS has a new home where 
projects can get back on 
track and where the team has 
already settled in perfectly.

Come and visit us 

/GB.

https://www.google.com/maps/place/LightScene+Studio/@45.4854294,9.2102046,18.25z/data=!4m6!3m5!1s0x4786c56f7064315b:0x6be2790ab89789b6!8m2!3d45.4853336!4d9.2114239!16s%2Fg%2F11s86r78vd?entry=ttu&g_ep=EgoyMDI1MDUxNS4wIKXMDSoASAFQAw%3D%3D
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DOLCE&GABBANA
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Located in the heart of the 
Chinese metropolis of Wuhan, 
a strategic hub for international 
fashion, the new Dolce&Gabbana 
boutique is a celebration of Made 
in Italy, showcasing the brand’s 
entire range of luxury products.
 
The store is a manifesto of 
the contemporary language 
of the brand, a balanced 
cross between the sumptuous 
heritage of the past and the 
essential lines of today’s 
refined and elegant language.  
The new space is spread 
over three floors above 
ground. It is embellished by 
a sleek and  elegant façade, 

MAY | 25

which attracts visitors inside 
thanks to lighting modelled 
on the building’s neat lines.

LightScene Studio realised the 
lighting of the exterior façades 
in harmony with the client 
and the dedicated team of 
architects, seeking to emphasise 
the windows and focusing the  
attention on the shop windows.

dolce&gabbana

/GB.



30.59804262449004

114.30199967703969
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2 0 2 5
lighting design  outdoor façade 
Dolce&Gabbana Wuhan, China

DOLCE&GABBANA

30.579889228754798

114.27179696027015

fashion, light, harmony,
manifesto, building neat lines
2 0 2 5

https://lightscenestudio.com
discover Dolce&Gabbana project

/GB.

https://www.lightscenestudio.com/dolce-e-gabbana-wuhan


2001: A SPACE ODYSSEY

April 2, 
1968
Washington 

December 12,
1968

Italy





The Banquet 
Echoes installation

design. Elisa Ossino Studio 

lighting engineering. LightScene Studio

bespoke manufacturer. LUCE TU

showroom. V-ZUG

LightScene Studio created an 
installation in the heart of Milan 
for the Salone del Mobile 2025. 

Together with studio Ossino, 
we designed a decorative 
pendant lamp, installed 
inside the V-Zug showroom 
in the heart of the Brera 
district, one of the most 
bustling of the Fuorisalone. 
 
A contemporary chandelier, 
simple and essential in its 
forms but designed to interact 
softly and silently with 
the surrounding materials. 

A seeming volume, defined 
by fabric wefts and 
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MILAN DESIGN WEEK

very light white threads. 
These threads barely 
move and are revealed 
by a soft, ethereal light.

/GB.
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This year LSS put together a small guide featuring the 
must-visit locations during the 2025 edition of Milan 
Design Week. It highlights 35 places to explore, hopping 
from one district to another, with 3 hints for each.  
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The Salone del Mobile 2025 
was, as always, a crucial 
moment of aggregation for 
professionals and all design 
enthusiasts. This year, the 
Salone brought Euroluce back 
to the fairground and to the 
streets of the city. Lamps, 
installations and light objects 
flooded Milan for an entire 
week, bringing light back to 
the focus of the discussion 
in the design’s world. 
LightScene Studio has put 
together a guide to the 
Fuorisalone, including a 
selection of the best light 
installations (in our opinion). 
We studied them, proposed 
them and sponsored them 

MDW SELECTION

1. Boon_Editions x A-N-D Lighting

2. Michael Anastassiades

3. Superdesign show - 
Superstudio Più

4. Luca Trazzi x F.A.N. Europe 
Lighting - Graffito di Luce

5. Cassina - Staging Modernity

6. 6 A.M. - Two-Fold Silence

7. Google - Making the Invisible Visible

8. ALCOVA

9. Loro Piana x Dimoremilano - 
La prima notte di quiete

via our channels, finally 
visited them, appreciated 
them and lastly revised them.

/GB.





theatre

For us at LightScene Studio, 
theatre is a field of inspiration, 
a world to tend to and a 
continuous, magical source 
of suggestions. Many of us 
have worked in the world of 
theatre or - more simply - 
have had experience on the 
stage. This has allowed us to 
develop a design approach 
which is deeply inspired by 
that of stage design. This 
is why in some projects 
we try to convey part of 
our theatrical background 
into the l ighting projects. 
 
Theatre, l ike cinema, is 
a wonderful fiction. A 
theatrical performance is an 
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THEATRE

/GB.

imaginative representation of 
reality, finely constructed on 
hyperbole, characterisation 
and all those devices that 
allow the spectator to easily 
understand the sense of what 
is being represented. The rich 
and pompous costumes, the 
impeccably crafted diction, 
the well pronounced words, 
the forced facial expressions 
and the l ights that are 
worn with almost unnatural 
pointing, are strategically 
directed to emphasise the 
sense of the scene and the 
emotional character of the 
moment. Lighting in theatre is 
everything. With a seemingly 
simple gesture it can suggest 

a mood and take us into 
another world. However, our 
task as l ighting designers 
is far more complex. The 
purpose when making use of 
theatrical l ighting techniques 
in an architectural project 
is to transfer that sense of 
magic and atmosphere into a 
bitterly real dimension such 
as that of a room or a large 
hotel. All this while trying not 
to disperse that sense of 
magic that often accompanies 
a theatrical set design.
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THEATRE
 SCENE I. THE ENTRANCE TO THE CASTLE.
servants (within).
Open the door ! Open the door !
the porter (within).
Who is there ? Why do you wake me ?
Use the side doors —use the side doors ;
there are enough of them !...
A maid-servant (within).
We have to wash the sill, the door, and
the steps. Open it for us ! Open it !
another maid-servant (within).
There are to be wonderful doings !
third maid-servant (within).
There is to be a great festival. Quick,
open the door !... THE SERVANTS (within).
Oh, open it, open it !
the porteb (within).
Be patient! Be patient! I know not
whether I can open it... It is so seldom
used... Wait till daylight !...
FIRST MAID-SERVANT (within).
It is light enough outside. I see the
sun through the chinks...
the porter (within).
Here are the great keys !... Oh ! how
the locks and bolts grate !... Help me start
t h e m . . .
THE MAID-SERVANTS (within).
We are pulling, we are pulling now...
second maid-servant (within).
It will not open...
first maid-servant (within).
Ah ! it is beginning to move ! It moves
a little I
the porter (within).
How it creaks, how it creaks ! It will
awaken every one !... second maid-servant (appearing on
t h r e s h o l d ) .
Oh ! how light it is already out of doors.
FIRST MAID-SERVANT.
The sun is rising over the sea.
THE PORTER.
At last it is open... It is wide open !
(All the maid-servants appear and come
out hastily).
FIRST MAID-SERVANT.
I am going to clean the sill at once...
SECOND MAID-SERVANT.
We can never get this all clean.
OTHER MAID-SERVANTS.
Bring water ! Bring water !
THE PORTER.
Yes, yes ; pour the water over it, pour
the water over it ! If you should pour all
the water of the Deluge you would never
accomplish your task... SCENE II.
A FOREST.
(Melisande is discovered by a spring.
Golaud enters.)
G O L A U D .
I cannot find my way out of this forest.
—Heaven knows where that beast has led
me. And yet I believe I must have done
for it —here are the marks of its blood.
But now I have lost it and it seems I have
lost myself too, and the dogs have gone off
on a false scent. I must try to retrace my
steps —I hear some one weeping...
Ha ! what is that by the spring ? —
A young girl weeping by the spring ! (He
coughs.) She hears me not. I cannot
see her face. (He approaches and touches
Melisande’s shoulder.) Why do you weep ?
(Melisande trembles, draws herself up, and
is about to run away.) Be not afraid !
There is nothing to fear. Why are you
weeping here all by yourself ?
m I l i s a n d e .
Do not touch me, do not touch me ! GOLAUD.
Do not fear... I will not... oh, how beau
tiful you are !
M E L I S A N D E .
Do not touch me ! Do not touch me, or
I will jump into the water !...
G O L A U D .
I will not touch you, then... See, I will
stay by this tree. Do not fear ! Has any
one harmed you ?
M E L I S A N D E .
Oh ! yes, yes, yes !...
(She sobs bitterly.)
G O L A U D .
Who has harmed you ?
M E L I S A N D E .
Every one ! every one !

/GB.



2001: A SPACE ODYSSEY 

Stanley Kubrick

2,20:1 2,35:1 
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Ex nihilo 
nihil fit

GIBIGIANA.
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For this month’s topic for our blog, 
Gibigiana, we got inspiration from 
Milan Design Week and drew 
parallels between the installations 
of Fuorisalone 2025 and some 
brain-stormed references from 
our design past. The result is a 
small visual work that you can 
find here, an invitation to reflect 
and search for the meaning 
of the installations. Starting 
with the title, ex nihilo nihil. 
From nothing, nothing is born.

1. Project 409 215 Chrystie - 
Herzog & De Meuron

2. Maison Hermès - Renzo Piano

3. Val d’Oise Prefectur interior
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4. Space of Akari and Stone - 
Isamu Noguchi

5. Alvar Aalto - Vase

6. In the mood for Love (2000)

7. The Toy - Charles and Ray 
Eames

8. Cottoveneto - Print 
advertising

9. “Stella Artois” Apartomatic

10. Lenny Kravitz Miami House - 
Architropolis

/GB.

https://www.lightscenestudio.com/post/ex-nihilo-nihil-fit
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GIBIGIANA
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HEREdiscover more on
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https://www.lightscenestudio.com/post/ex-nihilo-nihil-fit


info@lightscenestudio.com

www.lightscenestudio.com

+39 02 95846678

via Andrea Doria, 20, Milano

mailto:info%40lightscenestudio.com?subject=
www.lightscenestudio.com



